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Global Spa Market

Approximately

149k spas Today

worldwide

Revenues of ) WA } .
$US93b -~ e W

Global
Employment
2.6 million

Growth of
9.9%/yr since
2014




The Evolution of Wellness

Anclent Greek Medicine
500 B.C.

Hydrotherapy
1860s

| r , “High Level Wellness”
vt 1960s

( Wellness Goes Malnstream
B 19805-2000

/‘. Global Wellness Institute
<«

2014

Traditional Chinese Medicine g@g
3000-2000 B.C.

Homeopathy |
1790s

Chiropractic
18905

Organic Farming i
1950s

Flrst Wellness Center opens éﬂb
1970s

Wellness Goes Global
2010




GLOBAL WELLNESS ECONOMY:

$4.2 trillion in 2017

Traditional &
Complementary
Medicine
5360k
Personal Care,
Wellness Beauty &
T;’E“;::‘ Anti-Aging
Preventive &
Personalized $1,033b
Medicine and
Public Health
£575b
Healthy Eating, Fithess &
Mutrition & i _
Weight Loss Mind Bﬂdy
$702b $595b

Note: Numbers do not add due to overlap in segments. Dark colored bubbles are the sectors for which GWT conducts in-depith,
cowuntny-level primary research. Light colored bubbles are sectors for wiich GWT aggregaltes global estimates only, dawing from
secondarny sources. Source: Globa' Wallness Instifule.



What is Spa?
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Guest Expectations of Spa @
O

- | am entering a perfect world, where | will experience a
total escape from the stress of reality

- Everyone | encounter will be experts; they’ll be
respectful, discreet and highly professional

- | will emerge transformed, glowing, renewed and relaxed
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Car Spas
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Wellness & Spa Trends

O
*Design & * Technology
Amenities *The Impact of
* Treatments Wellness

*Client Experience eBusiness Models
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Spa Desigh & Amenities
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Spa Cafes
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Spa & Juice Bar

SPA + JUICE BAR

JUICING BENEFITS
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Family-Friendly
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A FAMILY PARADISE

' 300,000 M2 FOR GUESTS FROM 0 TO 99 YEARS OLD
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Social Spa-ing W
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5000 activities In
130 Countries

Global Wellness Day




Treatments




Beyond Medical Spa

5

] =



Revisiting Ancient
Systems
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Authenticity and Locality




Sojo Spa Club, NY
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Face Haus '




GLOBAL—

HALOTHERAPY

SOLUTIONS

Halo FX Mobile™







" S
Self-Help Amenities VW
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Product Customization VW




HIMALAYAN

EVOLVING THE SPA EXPERIENCE
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saltability
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Somadome Meditation Pods W

m 20 minute sessions with light therapy,
binaural beats, and Biosyntonie




Cryotherapy
e
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Selling Meditation

Introduction
to Inscape: '
Step 1
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Guided Meditation Device

™
I I IU - e Home Products v TheApp v TheScience v  Blog Support v

Technology Enhanced
Meditation

Muse translates your mental activity into the guiding sounds of
weather to help you find focused calm. Busy mind? Stormy

weather. Calm mind? Peaceful weather.




Virtual Reality

GUIDED VR

HEALTH & WELLNESS APPLICATIONS

Offerings Features Articles Research

Move over Science Fiction, as we explore the details behind the practical use of virtual reality in spas and salons!

Are Virtual Reality Spa Treatments Popular?

SK| Nﬁx NC

Business Tredtments-Science

MBenmok
On e Mowe

Skin Inc, the leading business magazine for spas and salons, explored the emerging use of virtual reality
spa treatments in their September 2018 issue.

Within this cover story they delved into the history of virtual reality for wellness, the recent innovation of
spa-specific software, they explore ways spas are using virtual reality, and gain feedback from those
who've implemented this technology in their business.

The Guided VR team was interviewed to share what we've learned in our journey in creating the world’s
first VR wellness platform within the industry. What began as a way to help people escape the stress of
their days aligned naturally to the goals of salons. This shared wellness mission is at the core of what we
alldo.
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Personalized Music
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Business Models




Spa + Teahouse
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Float Spas

ABOUT US VISION OUR FRANCHISEES FLOATING FAQ’S FRANCHISE INFO




Halotherapy

: Qj@iSalt MedSpa

Halotherapy S

ABOUT BOOK NOW/ GIFT
HALOTHERAPY > RVICES O op R TIFICATES

BUILD A SALT

HOME LOCATIONS ROOM

FAQS SHOP CONTACT
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Infrared Sauna
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One-Stop
Shopping
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Memberships
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COMMUNITY

| WORKERS ’ ®ENVIRONMENT
Certified -:--

CUSTOMERS
Corporation

1&53&@@@ Chickapea. EARTH: m

World Food
Programme
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Franchises W
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The Third Place
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The Impact of Wellness
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| Healthy Life i

NEXT EXIT j




Wellness Living
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Wellness Architecture W
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Wellness Iin Hospitality
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* Sleep
tracking
* Dual zone
temperature '
* Smart alarm
* Smart home
Integration
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Global Wellness & Spa Trends

Istarr@wynnebusiness.com

@StarrTalk
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